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Considerable Diversities: Different countries have different civilization and culture. They cause serious problems for international marketers. Global customers show significant cultural and social diversities in term of needs, preferences, habits, languages, expectations, buying capacities, buying and consumption patterns, and many others. Cultural and unique characteristics of customers of different nationalities are evident challenges to understand and incorporate. Compared to local and domestic markets, it is more tactical to understand the behavior of customers of other countries.

Norms and Ethics Challenges: Ethics is defined as moral principles, standards, and rules of conduct controlling individual and firm’s behavior. They are deeply reflected in constitutional laws and regulations. In different parts of the world, various codes of conduct are specified that every international business player has to look at. However, the process of globalization has emphasized some universal ethics worldwide. Corruption is another issue connected to business ethics.
Political Instability or Environment: Different political systems, for example, democracy or dictatorship, different economics systems for instance market economy, command economy, and mixed economy, and political instability are some of the primary challenges that international markers have to face. The political atmosphere in different courtiers gives opportunities or show challenges to global marketers. 
Governments in different nations have their priorities and approaches to international trades. They may apply a restrictive or liberal approach to global business operations. Notably, political strategies of ruling countries have more influence in international marketing activities.
International or global branding can help a company to market its product or service in many different countries around the world. Although, history indicates that global or international marketing requires correct budgets, emerging communication techniques such as social media can make global campaigns cheap for every company regardless of its size. The reason for branding to a global company may not be overemphasized. The success of most global companies like Coca-cola, Mc Donald, Nike, Apple Samsung, Sony, among others, can be partly attributed to effective branding (Clancy, 2001). 
	Mastering Marketing. Learning the best way to reach your potential customers is an essential element of taking your business global. This will allow you to start the kind of customer base that is necessary to be successful with globalization in the long term. One key contributor to successful global marketing is transcreation. Transcreation will allow one to adapt your marketing content to a new foreign market.
	 Behind the Swoosh is a documentary that tells the story of a former soccer coach at St. John's who get involved in the fight against the exploitation of workers in Indonesia by Nike. The documentary is short and impactful. The film is a representation of the real grounds on what happens with the Nike Company. It describes how the Nike workers work in harsh environments and also paid very little in return for their labor. 
	Some of the sources gave differing information which was very good based on comparing the contents acquired from the various sources hence they reliable.
Some of the common ethical issues in international business include outsourcing, working conditions, workplace diversity, and equal opportunity, child labor, trust and integrity, supervisory oversight, human rights, religion, the political arena, the environment, bribery, and corruption. Businesses trading internationally are expected to fully comply with federal and state safety regulations, environmental laws, fiscal and monetary reporting statutes, and civil rights laws. 
These issues have a very negative impact on the `business practice; for instance, they diminish the business because they act as hindrances to the progress of the company. Child labor is one of them kills the morale of the employees.
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